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From The Editor BVenrpgate

The AJBA "Networking with a View" event
mentioned in the previous newsletter has now
We hope you enjoyed | as tbeemschmetuledfsr Wednesday 23 Septeraber, o f

the new AJBA newsletter. Feedback was very a little later than we had hoped due to clashes
INSIDE THIS positive and came from as far away as the with other Japan related activities around town
ISSUE: Pentagon. | tés a smal | vaodravaithbilityofthe deauge.s. Thanks t o
Mr Leo Keeley of Japan Leadership for a very
From the Editor 1 entertaining interview. We would like to welcome all members and
. friends to join in this relaxing get together with
Interview Guest This issueds interview, infefestitgipdople fiom arhhgelobbusiness a
Profiled Mr Teruaki  fascinating look at the career of a well known areas. The private venue is being kindly
Ohara, InfoCom leader of the Japanese telecommunications provided by one of our members and
Research Inc. 1 industry. | hope you find his story as interesting guarantees an excellent harbour view from high
] as | did when [ first met our interview guest. up in the Sydney CBD.
Guest Interview - A
Life in NTT 2 since the last newsletter Japan has seen a Date: Wednesday 23 September 2009
Feature Article - IT dramatic change in government. In the next Time: 18:00

Systems in Society 5 newsletter we plan to provide you a glimpse of

what to expect through the eyes a DPJ member.
AJBA Events 7 For Japan followers, life after the LDP is sure to
be interesting.

Venue: Due to this being a private venue details
to be provided upon registration. Central
Sydney CBD location.

Other Events 7

About the AJBA 8 As always, any feedback or suggestions
welcomed via info@ajba.com.au

Included: Drinks, light snacks and a great view.

Cost: $20, payable in advance. Payment via
direct transfer or cheque will be available.
Details will be provided together with venue
details upon registration.

Editor ' A .
Registration Contacts: Either by telephone to

Richard Hughes 02-9221-4000 or by email to
Paul via info@ajba.com.au

AJBA Interview Guest Profile

iMy name is Ohar @ bst alnd nfultyrg and managgment practices with

introduction | was not expecting from this stately Japanese business and management
Japanese gent|eman when | first had the philosophies to help take NTT from a domestic,
pleasure of dining with Mr Teruaki Ohara in protected business to one operating as a truly
Interview Tokyo last year. Over dinner | enjoyed hearing international player, in an open and competitive
Guest about Mr Oharads career @oggsicimarkehce t hrough t he
key years of NTT6s devel opment from a public
corporation to private company and subsequent Mr Ohara has been at the forefront of
acquisitions and restructuring. telecommunications technology and business
Mr Teruaki Ohara development and internationalisation in Japan
_ . After graduating in Law from the prestigious for many a decade and now, as Executive
Executive Advisor University of Tokyo’ Mr Ohara Spent his whole Advi sor to NTTOs t hi nk t ank
career in NTT group companies in roles that led Inc., he is playing a leading role in developing
InfoCom Research, 5 guided NTT through public to private policies and strategies for the next phase of ,
Inc. transformation and NTTosJaeaefPspmehecammynications
group of highly successful telecommunications advancement.
Tokyo, JAPAN businesses that not only resulted in the NTT .
, , group we know today but made a significant The AJBA is very grateful to Mr Ohara for
WWW.ICT.CO.ID contribution to development of Japan as a finding the time in his busy schedule to
leading advanced technology society. contribute to this interview.

During the periods of NTE®HY. transformation and
growth, one of the key challenges faced by Mr

Ohara was to bridge the cultural divide. That is,

combine his experience of western business
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AJBA Interview 1T A Lifein NTT

AJBA: As indicated in your profile you have
enjoyed a long career with NTT and experienced
some very significant technological advances
and business transformations which to some
extent reflect the development of the modern
Japanese economy and
back to the beginning.

In 1965 you had an opportunity to study for an
MBA at the University of lllinois. How did that
opportunity come about?

Ohara: The very beginning was after my graduation
from the University of Tokyo in 1960 with a BA in
Law. In April 1960, | entered what was then Nippon
Telegraph and Telephone Public Corporation, a
Government Agency (monopoly) providing Japan-
wide domestic telecommunication services. While
working in a finance role | developed a strong desire
to study abroad, specifi
part of an MBA course.

| was very fortunate to have been sponsored by NTT
because there was no such sponsorship program at
that time. In 1965 after some negotiation and
pushing my case | was granted one year paid leave
of absence to study as an MBA candidate at the
University of lllinois after which | was allowed to
return to Japan via Europe, both valuable
experiences which greatly assisted me in later years
with NTT.

AJBA: And what impact did that experience have
on you both personally and professionally?

Ohara: On the personal side it was an amazing
experience. The United States was in the midst of
the Golden Sixties. Supermarkets overflowed with so
many products. | was surprised by the high level of
affluence in society which was quite a contrast with
Japan at that time. People were very frank and
friendly. I | earned that
AiNoo. I n Japan we tend t
we expect to be understood. In the United States
such an approach was simply ambiguous and not
understood. | also learned to be assertive so as to be
better understood. If you were silent, people
understood the silence as an expression of
satisfaction or there being no problem when in Japan
it can be quite the opposite.

The university introduced me to a host family whose
home | could visit every weekend. This form of
cofitact was a most enjoyable and effective way to
learn American customs and the American way of
thinking. That host family experience helped me
greatly while | lived in the US and during my later
involvement in international business. | deeply
appreciate their kindness.

On the business side it was a real eye-opening
experience. In the 1960s the securities market in
Japan was not as free and advanced as in the US.

c aoffigeyvergsligited t@ gollegtingdnformatipmabauts i s o

0]

Before going to the US | could only imagine what is
was like but actually seeing the market in action
was incredibly valuable. Through this experience,
not only could | come to understand the US market
but also start to imagine what the market in Japan

i nd u smightyook like inthg fyiturg, B wap yegy gxgiting.

AJBA: In 1975 you were selected by NTT to fill

the role of Deputy Director
Representative Office. Please tell us how you

were selected for that role, what was the status

of NTTés US business at that

expected of you during the 3 years you acted in
that role?

Ohara: From 1975 to 1978, | worked for the NTT
New York Representative office as Deputy Director.
As NTT was prohibited by law from doing any
overseas business the main activities of the NY

telecom services and related regulations in the
United States. For that purpose | used to visit the
Public Utilities Commission of NY, the FCC in
Washington DC and universities in Boston. Also |
often visited AT&T and other independent
telephone companies all over the United States.
Through this experience | was fortunate to meet
many interesting people, established many good
friendships and was treated with much kindness. |
very much enjoyed staying in US.

AJBA: In 1985 NTT underwent a major
transformation from public corporation to
private company. What part did you play in that
transformation and what were the main
challenges you faced in the public to private
transformation?

Ohara: 1985 was the year the Government
introduced free competition into the Japanese
telecommunications market and privatized NTT

| PulfiqGorparagion. Beferea 1985 NTTyvasyonepfy e s o
manygevernmerd aggncies ang held@ eenepolw h i ¢ h

over domestic telecommunication services in
Japan. On the other hand at that time, international
telecom services were monopolized by KDD.

My involvement during this period of transformation
was through my role as
Office. | oversaw all financing activities related to
capital structuring, debt and equity financing, cash
management, international financing and foreign
exchange. The international markets through which
we sourced financing included New York, London,
Zurich and Paris. Negotiations with underwriters
were in English and to participate in tough
negotiations was a great challenge. We were able
to achieve a AAA rating
Standard and Poords which
international financing efforts.
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AJBA Interview continued... A Lifein NTT

AJBA: The 1985 regulatory changes also meant
that NTT could develop as a business
organisation through restructure and
investment? | assume that was not an easy
adjustment for management with little such
private business experience?

Ohara: From 1987 to 1990 | was Executive Officer,
Director of Subsidiary Company Management
following the 1985 regulatory changes that allowed
NTT to make investments in private companies, a
process with which many of us had little familiarity.
However, Dr Shinto, the NTT CEO at that time and to
whom | reported had extensive experience in private
company management and | was very fortunate to
benefit from having Dr Shinto as a mentor. From Dr
Shinto | learned a great deal, not only about
business practice but through his management
philosophy.

In only two years NTT established more than 200
companies, some through partnerships. | introduced
the APatron Systemo
assigned to take joint management responsibilities
with subsidiary CEOs, a system which greatly
assisted the growth of those subsidiaries. We also
embedded many talented employees in subsidiary
companies to share expertise.

Our department provided business development
assistance to 80 of the 200 subsidiaries including
NTT Data, Nippon Information and Communications
Corporation (with IBM), NTT PC, NTT Urban
Development Corporation and NTT Leasing
Corporation.

Much later, in 1999, NTT was reorganized into a
holding company structure with 5 major subsidiaries -
NTT East, NTT West, NTT Communications, NTT
DoComo and NTT Data.

AJBA: At that time Dr Shinto had a great affect
on you. What was his philosophical approach to
management?

Ohara: Dr Shinto had studied the doctrines of the
great 15-16" century Chinese philosopher Wang
Yangming who believed that knowledge and action
were unified. He believed that only through
simultaneous action could one gain knowledge.
Action is the key.

| can imagine that his advice on how to approach the
current economic crisis would be based upon
treating he current crisis as fact, be positive and
aggressively pursue change to create better
conditions for the future.

wher e

AJBA: With privatisation in 1985 also came
opportunities for competition to enter the
Japanese telecommunications market. Again, a
new challenge for management and one in
which you played an important part. Please
elaborate.

Ohara: From 1990 to 1992 |
competitive strategy development as Director of the
Fair Competition Office, a Board Member of NTT. In
1985 the Government introduced free competition
into the Japanese telecom market. How to cope
with newcomers was one of the most important
strategic matters we had to deal with. Gaining
favorable competitive conditions through
negotiation with Government and other carriers was
my main focus during those years.

Since 1985 the Japan telecom market has seen
many newcomers and the competition has been
very keen indeed. The severe competitive
conditions resulted in remarkable rate decreases
aldlthe infolduct®rf of RahySnew'sBriices. As of
April 2008, there were 14,500 telecom carriers in
the market including 3 major carriers. Japan has
the most advanced communication infrastructure
with 15million FTTH subscribers and 3G accounting
for 90% of total cellular phone services.

In 2007, the domestic market of Japan totaled
1,000 trillion yen with the ICT industry market
valued at 100 trillion yen, 10% of the total domestic
market. For comparison purposes the automobile
market contributed 60 trillion yen. The telecom
service industry accounted for 19% of the total ICT
market and had surpassed the Info-
communications equipment industry market share.
In these last ten years the leadership of the telecom
industry transitioned from hardware to software and
internet and cellular phone services became
dominant.

AJBA: The think tank for NTT group companies,
InfoCom Research Inc. was established in 1985

but in 1998 you, as head of that organisation,
focused on driving profitability to establish ICR

as a valuable, revenue earning business that

al so contributed greatly
directions and the formation of industry and
government policy. How did you do that?

Ohara

ICR is a think tank specializing in the fields of
information and communications. Since its
inception in June 1985, ICR has striven to amass
data and know-how through its various operations
which include specialized research in the fields of
information and communication, consulting,
marketing activities relating to information and
communication, conducting IT studies in regional
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AJBA Interview continued...

communities and making proposals in connection
therewith.

My challenges as head of ICR from 1998 to 2002
were to continue to provide quality information and
analysis while contributing to the strategic

t h adevelopment of NTT subsidiaries and revenue

growth.

On top of cost cutting measures and introducing
better business practices we constructed an on-line
database service for NTT group companies which
generated $2m a year. ICR became a profitable
business with revenues increasing by 30% to $26m
over only 3 years.

AJBA: Now as the Executive Advisor to InfoCom
Research Inc. you continue to contribute to the

0 p e noperation and strategic direction of that

organisation. Japan is well known for taking

f ut u rsectetal affects of technology advancement into

account when forming policy and developing
programs. With the affect on Japanese society in
mind what are current areas of focus for InfoCom
Research Inc. and what do you think are the
major societal issues facing future IT and
Telecommunications directions in Japan?

h e

Ohara: | n mai n

focus include:

general , t

1 Telecom policies, regulations and pricing in Japan
and overseas;

2 Marketing strategies on telecom i customer needs
and marketing trends;

3 Carrier marketing strategies in Japan and
overseas;

4;Tgchnical trends in network, etc;
5 Current and next-generation internet;

6 Convergence i related business in broadcasting
and communication.

As for the future? Since October 2008 the global
economy has experienced a major slump triggered
by the financial crisis in the United States. This
global downturn has had a major negative impact on
the ITC industry. However, | believe the industry
does have the potential to provide the spark for new

- eBonomic growth.

The 21st Century is the age of creation and
convergence. The Internet is in the center of this
change. Modern open and low-cost network
infrastructure has rejuvenated our economy and
changed our life style. On the other hand, the
openness and high flexibility of the Internet has
produced social issues such as the explosive
proliferation of harmful sites. To cope with this issue,
telecom industry players started to evolve the
conventional subscriber networks into a new network
called the NGN (the Next Generation Network).

A Life in NTT

In Japan, NTT started the NGN commercial service
in March 2008. The NGN ensures both reliability
and convenience while at the same time expanding
the potential of info-communications. It is expected
to become the infrastructure to support safe and
secure ubiquitous communications for society. Over
that infrastructure, companies make partnerships
beyond traditional domains to create new services
and businesses. I'n
door to the futureo.
phones with advanced functions are so popular,

with such a high market penetration, companies

from various areas and layers have entered the
industry to develop diverse services and

businesses. The penetration of such state-of-the-art
services will contribute
in the international marketplace.

As for ICT regulations, the government and info-
communications advisory boards have begun
discussions and have made significant progress on
various issues such as the convergence of
broadcasting and communications, copyright
protection, security protection and competition
support. For example, with the launch of terrestrial
digital Broadcasting ig R0d 1s legel systems ans h
institutions are expected to make significant
progress.

By providing the future framework for
communications and information exchange we are
facilitating the development of business services
that will provide benefits to society in a wide range
of areas such as health, medicine, commerce,
entertainment, education and quality of life in
general.

While ICT will be one of the most effective means
to provide benefits to society, we should always pay
attention to the fact
the society.

AJBA: Just to finish on a personal note, as
much as you enjoy your involvement in the
telecom industry business what interests do
you have that help you escape from the
pressures of that world?

Ohara: | have two main interests outside of my
working world. Golf for physical health and Go
(Japanese chess) for mental health. Although
related to business | gain a great deal of personal
satisfaction from the many personal and business
relationships | have been fortunate to develop over
the years.

Please allow me to wish the Australia Japan
Business Association every success in their efforts
to bring together our two societies through
productive and enjoyable personal and business
relationships.

Australia Japan Business Association Inc.
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IT Systems in Society

The movement toward the advanced information
society is not promoted by the enhancement of the
network infrastructure or information flow led by the
supply side as in the past but by the needs side that
identifies new using methods of IT. This means that
the information system software is to realize social
systems and various functions of products and

Editor's note: Itis easy to become so driven to
advance technology for the sake of the technical
challenge itself that we can forget the impact on
societyd those whose lives will be affected by the
application of new technologies. The following
article, published with the kind permission of the
Japanese Go yMinmstrynEEtandnscs,

ié. the TradeandIndustry (METI) isan example of _eanfndr 't: r:'? ars ltJhi SEO ¢ aé sl c? dt g ! snlj r agrt tr :
toward the o gINO S 2.0 [ 4 O CO Ul £ 17 Nafd that thef'l'ltself)becorﬁeg the infrastructure. °H
advanced strategies are developed with the needs of and

mfo_rmayon bir.‘e;'tfs o sometyl_lp mlnd_. Theffollowmgfartlcle, After understanding such changes of the economic

society in bid 'Ch Iocuses o0 ’r?.o Esmtsg extragts G society and movement toward the advanced

g:\rlg:)untry MR R Bl B C1.can be found at information society, we must clarify what kind of

activities environment is to be provided for the
information system software,
of infrastructures, o to real
555000668080068800658808088 - daily life and economic activities, and the time has

come for us to start our efforts to realize it.

retreat s htty//www.meti.go.jp/english/press/
data/20090528 01.html

In the advanced information society, where IT is
integrated with services and products and social
systems are interacting with each other, the scale
of information systems and software and the
complexity of interfaces between information
systems have rapidly increased. As a result,
failures in information systems or software have
come to have a broader and more serious impact
on society. Therefore, an urgent issue for Japan is
to how to secure their reliability and security.

While the age greatly moves toward the advanced
information society, no social common awareness
exists on the levels of dependability and security of
the information system software to be the
foundation. Under such circumstances, the mass
media increasingly report system problems, and
various problems are pointed out from various
sectors. While the levels of dependability and
security of the information system software are
invisible, we recognize the occurrence of such
problems as excessive quality seeking quality
greater than necessary of the information systems
and development of information systems at the
PRV AR e Nl o L e e 1 expense of efficiency, flexibil_ity and extendibility :
society due to strong defence consciousness, and there is
A. . . we are a strong possibility of them leading to high-cost

Formation of social common awareness about
dependability and security of information
system software and cooperative construction

required to The economy of our country is in a severe condition structure in our society and lack of service flexibility.
prepare a strongly affected by the international financial 5 n
foundation to problgrzl]s and busi%ess is rapidly deteriorating. It should not be considered that these conditions or
make the Under such circumstances, equipment investment problems are particular to our country. These are
advanced by enterprises is stagnant and the investment in confrqr_ﬂed_ ffshbyioy S Fhat hists advanped
information information systems is also increasingly the utilization gf IT at high quality levels, and in due
society rich, decelerating. course they will also be confronted by other

safe and countries that are advancing into the high
information society. In this sense, we must
recognize that our country is being tested on
whether it can identify proper solutions to these
problems, thus showing models to the world.

Secur e. n Evenundersuch a severe economic environment,
however, the flow toward the advanced information
society in our country never retreats. Rather, there
is no question that in the midst of society making
huge changes, the new challenge utilizing IT to
make economic activities more efficient and create
new demands will gradually expand and our
country will face the advanced information society
by means of the information systems network. But
the advanced information society is not simply an
extension line of the past. The past rules and
common sense will not be applied as they are, and
we are required to prepare a foundation to make
the advanced information society rich, safe and
secure. It is necessary for us to strongly recognize
that we now stand at the entrance.

Under such recognition as described above, social

common awareness is required on what is to be

shared by us in the advanced information society

now encountered = the forecast for market

tendency/levels of dependability and security of the
information system software,

of infrastructures, o and in
discuss the direction to be taken for such purpose.

1. Infiltration of information system software
into economic society

In the morning when leaving home for the office,
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IT Systems in Society...cont

the number of people not keying their houses is
increasing. There is no need of keying because a
key card is used. A commuter drops in at a
convenience store on the way to work, buys Onigiri
(rice ball) and milk, and gets on a train. All the
payments are made with a non-contact type card.

This kind of life is brought about by the rapid spread
of technologies that has occurred over the past
years. Many people lead their lives using these
technologies and naturally accept new services
through a high degree of utilization of IT without
feeling any severing of ties from their past lives.
While such benefits are brought to society, our daily
lives and economic activities have become widely
and greatly dependent on the information system
software, and the level is rising at an accelerating
pace.

As a result, the development/operation scale of the
information system software to realize various
social activities and product functions is expanding
in an explosive way. To realize further convenience,
for example, it becomes possible for the non-
contact card so far used only for train travel to be
used for shopping and credit utilization and various
functions so far independent are mutually linked to
a huge degree.

The present services realized as the information
system software is increased in scale and
sophistication are provided only in some of the
potential areas and will continue to expand. Such
convenience brought into our daily living will lead to
the occurrence of problems, wide in scale and
unexpected, if any problem occurs with the
information system software. In other words,
potential risks are rapidly increasing as the price for
enjoying the large benefits in our daily life and
economic activities, meaning that the costs for the
countermeasures will increase.

2. Present conditions of information system
software and effects on economic society of
problems of the dependability and security

() Present conditions of larger system scale

While the social systems and product functions are
realized and expanded in scale by the software, the
development scale of the software is expanding in
an explosive way. For example, in the information
system integration when large city banks merged,
the development was made with a total cost of 330
billion yen and 140,000 man-months in a period of
4 and a half years, and at the peak, 6,000 system
engineers were employed.

In the product field as well, the number of steps for
the built-in software of information systems for cars
was about 1 million in 2000, now over 10 million

steps, and it will reach 100 million steps in around
2015 according to some estimations.

(2) Present conditions of sophistication through
network

As the information systems realize various
functions under the progress of the network due to
the dissemination of broadband, the information
systems are rapidly increasing in sophistication.

Especially when API of software is increasingly
opened to smooth the link between systems, the
systems so far utilized within an organization such
as a company, which existed independently, have
been connected to open external systems to
positively take in and use external resources.

(3) Occurrence conditions of system problems

Under such circumstances, the occurrence of
system problems has effects in a wider range than
in the past and the damage tends to increase.

In 2008, for example, a problem occurred with the
network of financial institutions and it stopped for
one day without processing about 740,000
exchange transactions and system problems
having serious social effects occurred such as a
problem occurring with the domestic line
reservation system of airplanes affecting about
70,000 users. In the development of built-in
software, questionnaire results revealed that the
total of remedy costs and economic losses due to
problems reached about 10% of the development
cost.

Under such circumstances, the concerns of people

and mass media about the occurrence of system
problems are ever increasing and the reporting

related to system problems is also on an increasing
trend. According to the survey of the Information
Technology Promotion Agency, Japan (hereinafter
AilPAO0 in this report), ta
about information system software problems tends

to increase, and it is known that social concerns are
increasing as well as problem occurrence.

(4) Factors causing problems of information
system software

In our country, user and vendor enterprises of
information systems have continuously
endeavoured to improve the dependability of the
information systems and the dependability of
services provided through the information systems.
In the market, on the other hand, the competition to
diversify the services and enhance the contents is
becoming increasingly fierce and the flow of larger
scale and increasingly sophisticated information
systems tends only to accelerate.

Edi t or 0FEhe follogpartis lengthy but
contains very valuable data for those so inclined.
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Event Calendar

AJBA Events

We would like to welcome all members and friends
to join in this relaxing get together with interesting
people from a range of business areas. The private
venue is being kindly provided by one of our
members and guarantees an excellent harbour
view from high up in the Sydney CBD.

Date: Wednesday 23 September 2009
Time: 18:00
Venue: Due to this being a private venue details to

be provided upon registration. Central Sydney CBD
location.

Included: Drinks, light snacks and a great view.

Cost: $20, payable in advance. Payment via direct
transfer or cheque will be available. Details will be
provided together with venue details upon
registration.

Registration Contacts: Either by telephone to
Richard Hughes 02-9221-4000 or by email to Paul
via info@ajba.com.au

Soon to be announced via the web site and

AJBA AGM

End September/early October. All welcome,
especially those of you who would like to be
involved.

AJBA Networking Event - A View of Japan
and Asia from Banking and Finance Experts
late October. Date and venue to be finalised.

Other Events

September 2009

Soil and Groundwater Remediation Technology
Expo

Wed 16-Fri 18 Tokyo Big Sight
Tokyo Game Show

Thu 24-Sun 26 Makuhari Messe
Import Export Show 2009

Tue 1-Wed 2 Sydney Convention and
Exhibition Centre

Fine Food Australia 2009

Mon 7-Thu 10 Sydney Convention and
Exhibition Centre

October 2009
Sports Science & Technology 2009
Fri 2-Sun 4 Tokyo Big Sight
BioFach Organic EXPO / Natural EXPO 2009
Wed 7-Fri 9 Tokyo Big Sight
Health Ingredients 2009/Safety Technology 2009
Wed 14-Fri 16 Tokyo Big Sight
ITpro EXPO 2009
Wed 28-Fri 30 Tokyo Big Sight
CEATEC Japan 2009
Tue 6-Sat 10 Makuhari Messe
The 41st Tokyo Motor Show 2009
Sat 24-Wed 4 (Nov)
Trading & Investing EXPO

Fri 30-Sat 31 Sydney Convention and
Exhibition Centre

Australia Japan Business Association Inc.
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2005 James M. Pach

AJBA -

AJBA

AJBA

AJBA

AJBA

About the AUJBA

The Australia Japan Business Association Incorporated was established in 2005
at the initiative of James M. Pach, the current president. While recognising that
there are already a number of organisations that provide valuable encouragement
in many aspects of Australia-Japan relations, the AJBA was founded to enable
regular opportunities for exchange between the Australian and Japanese
business communities, at a more informal level. It is hoped that out of this
exchange, opportunities will arise on an individual member basis, while at the
same time encouraging the bilateral commercial relationship between the two
countries.

The AJBA will also regularly invite expert speakers and contributors to contribute
to the dialog on Australia-Japan relations at the commercial level. Along with a bi-
monthly newsletter and timely news updates, AJBA members will have a source
of quality information on topics of interest.

Only recently founded, the AJBA is committed to rapidly developing the structure
and capability to provide high-level services to its members, with the aim of
becoming a valuable organisation for those with an interest in bilateral ties.

If you are an individual or organisation with an interest in Australia-Japan
commercial relations, we invite you to consider membership.
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